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had already aired within the previous 
seven days on either the station’s main 
program stream or on another of the 
station’s free digital program streams. 
This requirement does not apply to any 
program stream that merely time 
shifts the entire programming line-up 
of another program stream and, during 
the digital transition, to core programs 
aired on both the analog station and a 
digital program stream. 

NOTE 1 TO § 73.671: For purposes of deter-
mining under this section whether program-
ming has a significant purpose of serving the 
educational and informational needs of chil-
dren, the Commission will ordinarily rely on 
the good faith judgments of the licensee. 
Commission review of compliance with that 
element of the definition will be done only as 
a last resort. 

[56 FR 19616, Apr. 29, 1991. Redesignated at 56 
FR 28825, June 25, 1991, as amended at 61 FR 
43997, Aug. 27, 1996; 70 FR 37, Jan. 3, 2005; 71 
FR 64165, Nov. 1, 2006] 

§ 73.672 [Reserved] 

§ 73.673 Public information initiatives 
regarding educational and informa-
tional programming for children. 

Each commercial television broad-
cast station licensee shall provide in-
formation identifying programming 
specifically designed to educate and in-
form children to publishers of program 
guides. Such information shall include 
an indication of the age group for 
which the program is intended. 

[70 FR 9877, Mar. 1, 2005] 

§ 73.674 Digital television transition 
notices by broadcasters. 

(a) Each full-power commercial and 
noncommercial educational television 
broadcast station licensee or permittee 
must air an educational campaign 
about the transition from analog 
broadcasting to digital television 
(DTV). For each such commercial sta-
tion, a licensee or permittee must elect 
by March 27, 2008, to comply with ei-
ther paragraph (c) or (d) of this section. 
For each such noncommercial station, 
a licensee or permittee must elect, by 
March 27, 2008, to comply with para-
graph (c), (d), or (e) of this section. A 
licensee or permittee must note their 
election via the filing of Form 388 as 
required by §§ 73.3526 and 73.3527. 

(b) The following requirements apply 
to paragraphs (c), (d), and (e) of this 
section: 

(1) The station must comply with the 
requirements of the paragraph it elects 
with respect to its analog channel and 
its primary digital stream. 

(2) Any Public Service Announce-
ment aired to comply with these re-
quirements must be closed-captioned, 
notwithstanding § 79.1(d)(6) of this 
chapter. 

(3) The campaign must begin no later 
than March 27, 2008, and continue at 
least through the station’s termination 
of analog service, not later than June 
12, 2009, except for stations subject to 
the provisions of paragraph (b)(4) of 
this section. 

(4) Any station that has filed a re-
quest for an extension of the deadline 
for construction of its full, authorized 
post-transition digital facility, includ-
ing a request for phased transition pur-
suant to the Third DTV Periodic Re-
port and Order in MB Docket 07–91, or 
is operating under such an extension, 
must continue its DTV consumer edu-
cation campaign until the station com-
pletes construction of its full, author-
ized post-transition digital facility. 
After the station terminates analog 
service, it must continue to comply 
with the requirements of the Consumer 
Education Campaign Option that it has 
elected, except that the content of all 
on-air education must be revised to 
provide information about the station’s 
limited digital service area and the an-
ticipated date for it to complete con-
struction and commence operation of 
its full, authorized post-transition dig-
ital facility. 

(5) Service loss notices—Beginning 
April 1, 2009, if the FCC’s Signal Loss 
Report, available on http://www.dtv.gov, 
predicts that 2 percent or more of the 
population in a station’s Grade B ana-
log service contour will not receive the 
station’s digital signal, the station 
must air service loss notices, as pro-
vided in this paragraph. 

(i) Service loss notices may be no 
fewer than 30 seconds long, and must 
be aired at least once per day, between 
8 a.m. and 11:35 p.m. At least three 
service loss notices per week must air 
between 8 p.m. and 11 p.m. in the At-
lantic, Eastern and Pacific time zones, 
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